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OPERATING MANUAL: Section A
About the Casual Day™ Operating Manual
	This Operating Manual provides you with the resources, ideas and
tools to implement a successful Casual Day in your region. All the
support from this manual and the Casual Day office make it easy
and convenient to run your campaign. With a little effort you will
benefit Persons with Disabilities throughout South Africa as well as
in your own community!
You are part of an outstanding group of people who get involved with Casual Day year-after-year. If
this is your first year, you’ve made an excellent decision joining the Casual Day family of
change agents.
Casual Day provides the opportunity for national and local NGOs, NPOs and schools for learners
with disabilities to participate in a fundraising project in an enjoyable and risk-free way. Through the
structures of the Casual Day project, participating beneficiaries can raise much-needed funds for, and
awareness of, Persons with Disabilities countrywide.
As you have decided to make use of the Casual Day marketing system, you will need to familiarise
yourself with the procedures, activities and resources required to make the best use of the tools and
material available to support your efforts.

THE THEME THIS YEAR IS: SIDE BY SIDE FOR EQUALITY!
Side by side for equality, Persons with Disabilities can achieve full and equal enjoyment of all human
rights and freedoms. Side by side for equality, we can multiply each other’s efforts and transform
South Africa into a truly inclusive and equal society!
To celebrate the spirit of standing steadfast with friends, family and Persons with Disabilities, Casual
Day welcomes a new friend to the fold.
We’re extremely excited to announce that this year Casual Day will be standing SIDE BY SIDE with
DISNEY’s MICKEY & FRIENDS!
You heard right! This year Disney is on board!
We couldn’t be happier having the world’s most famous mouse and his friends standing SIDE BY SIDE
with Persons with Disabilities.
This year, twinning is winning! Show your solidarity by dressing in the same outfit as your bestie,
coworker or family member.
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Let us guide you
In this ‘How to’ guide you will receive all the tools you need to make Casual Day a success within
your organisation. It is important for all of us to put out a consistent message to our supporters and
the media to stay within the framework of the theme of the year.

THIS YEAR’S CORE MESSAGE IS:

“SIDE BY SIDE FOR EQUALITY”
To help you, we have compiled a Marketing Kit that consists of the following:
• Template letters for you to communicate with your supporters.
•	Design elements and photos for print or digital.
• Photo gallery of logos and images in the theme.
• Order forms.
• Our Casual Day Story and Impact
• Social Media posts
• Casual Day Audio/video including radio ads and TV ads as the become available

Please note that the kit is available on our website www.casualday.co.za
– NGO & SPECIAL SCHOOLS ZONE

NB:

Change of Date for Casual Day 2020!

Thursday 3 December

International Day of Persons with Disabilities

If preferred celebrations can take place on Friday 4th December
for Organisations who like their functions to occur at the end of the work week
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The WHAT, WHERE and WHEN of Casual Day™
FUN, SUPPORT, EMPOWERMENT - CREATING AN INCLUSIVE SOCIETY!
Everyone loves Casual Day – the campaign that invites all South Africans to dress differently for a day
to raise funds for, and awareness of, Persons with Disabilities. It is the leading fundraising project in the
disability sector and is there to empower Persons with Disabilities through participating beneficiaries.
Casual Day is a highlight on the calendar of our participating beneficiaries, businesses, schools, youth
groups, churches, government departments and South African citizens at large.
Traditionally the 1st Friday in September has been reserved for the celelbration of Casual Day i but
this year (2020) Casual Day will go ahead with a date change to Thursday 3rd of December 2020
(International Day of Persons with Disabilities) in order to cushion the impacts of the Covid-19
pandemic. Casual Day 2020 will be different, but we are determined that it will not be any less
impactful.
To dress in your Casual Day outfits on a working Thursday the Casual Day team asks for a donation of
R20 (per sticker, we encourage everyone to wear more than one!) for the official Casual Day sticker.
This sticker not only helps raise funds for NCPD projects (which include: Inclusive Employment,
Enterprise Development, Youth & Women’s Programs, Disability Equity Training, Children’s Services &
Advocacy, Human Rights, Research, Assistive Devices, Rural Development, Transport) but also boosts
awareness about disability throughout South Africa.

WHY should the public participate?
South Africans can be part of a group of thousands who demonstrate that small actions can make a
huge difference. We call it community spirit in action.

WHY should you participate?
There is only one Casual Day! It is the longest running project of its kind in the country, truly
representing Persons with Disabilities in South Africa. With the collaboration between the major
national beneficiaries and our partners, Casual Day has strength, stability and credibility, and a huge
following.
For local beneficiaries it offers an opportunity to raise funds for your organisation at no risk as all
marketing material is provided free-of-charge. The administration is simple and it’s easy to participate.
The brand is well-established, and whilst there are many copycats that come and go, Casual Day has
stood the test of time. It’s a great platform for participation in a national event that the people trust
and enjoy.

6

Disclaimer: Casual Day™ designs are protected by design registration and trading names and remain the property of The National Council of and for Persons with Disabilities (NCPD).
All copyright, design right and other intellectual property rights in our products, designs. The NCPD will take action to protect its rights. All Disney elements © Disney.

WHO’S WHO of the project
The National Council of and for Persons with Disabilities (NCPD) is the owner of the Casual Day
project, all rights regarding the project remain the property of the NCPD.
The NCPD has an excellent record of accomplishment and sustainability in service to persons with
disabilities. While serving their national affiliates, the Provincial Associations for Persons with
Disabilities (APDs), they are unwavering in their commitment to protect and promote the unalienable
rights of Persons with Disabilities in the full inclusion of all spheres of society.

NCPD will be responsible for:
•	Negotiations with big national sponsors and participants: Alpha Pharm, Toys ‘R’ Us, Express
Stores, SA Police Services, Department of Defence, Department of Correctional Services,
and SARS (South African Revenue Service).
• The relationship with organisations projects and local participating NGOs.
• The annual audit on conclusion of the project.
• Allocation of disbursements to disability projects.
• Corporate governance of the project.
Any queries regarding the above should be directed to the NCPD for attention:
NCPD National Director, Ms Therina Wentzel du Toit
tel: 011 452 2774
fax: 011 452 6583
e-mail: therina@ncpd.org.za

Casual DayTM national project office:
The Casual Day project is organised from the premises of NCPD in Edenvale, Johannesburg.
There you will find the hard-working Casual Day staff preparing and arranging your orders of
promotional material and merchandise. The national office encourages contact with beneficiaries and
cultivates relationships with companies to increase their participation. In addition, the national office
carries out the national publicity, promotional and advertising campaigns.

NCPD EXCO and stakeholders:
The Casual Day project consists of selected members from the NCPD committees and our sponsors.
The EXCO together with the National Director of the NCPD are responsible for the corporate,
governance, key relationship management, operational oversight and strategic direction of the
Casual Day project.
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CASUAL DAY PROJECT STAKEHOLDERS
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Need new info for Key Sponsors & distributors
Key Sponsors & sticker distributors:
•	AlphaPharm, Express Stores and Toys R US. Additional distributors will follow at a later stage.
Beneficiaries must order stickers directly from the Casual Day national office, otherwise miss out on
your share of the sticker donation.

The history of Casual DayTM
Launched in 1995, the project has a long and respected history of fundraising and awareness raising.
Since its inception, Casual Day has raised the following:

1995

R413 000

1996

R1.2 million

1997

R2.1 million

1998

R3.3 million

1999

R4.8 million

2000

R5.5 million

2001

R5.2 million

2002

R5.8 million

2003

R7.3 million

2004

R8.2 million

2005

R10.1 million

2006

R12.0 million

2007

R13.4 million

2008

R15.6 million

2009

R17.6 million

2010

R18.0 million

2011

R20.3 million

2012

R22.7 million

2013

R24.8 million

2014

R27.7 million

2015

R28.0 million

2016

R27.6 million

2017

R28.0 million

2018

R31 million

2019

R34.5 million

2020

-

Total funds raised 1995 – 2019 = R375 113 000
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CASUAL DAYTM: A WINNING FORMULA
How to get started!
Adherence to the Operating Manual
This Operating Manual has been compiled to facilitate the smooth running of the project, to minimise
misunderstandings amongst the participants and to ensure a trouble-free administration process.
Please note: you are bound as a participating entity to comply with the provisions of this
Operating Manual.
The Casual Day project has become a part of the South African national calendar and provides you
with a unique opportunity to raise funds at a minimal cost to your organisation.
For the 2020 campaign the Casual Day team will be happy to assist via email and telephonically with
your enquiries.

How to participate
Working with project partners
The Casual Day Project Team, will liaise with national distributors (i.e. Alpha Pharm, Toys R Us, Babies
R Us, Express Stores) and NO NGO or school may contact them in any way, either at regional or
national level. You will benefit from national negotiations as these relationships always increase the
profile of Casual Day, which is to everyone’s benefit. Our national distributors are of paramount
importance to the sustainability of the project and are handled with the utmost care at all times.
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THE ‘DON’T TOUCH’ LIST OF COMPANIES 2020
A number of companies and departments with a national footprint are administered from the national
Casual Day office. No contact may be made with any of these companies without prior written consent
from the NCPD National Director. Transgression of this will be viewed in a very serious light and could
result in your organisation not being allowed to participate in future projects.
The ‘Don’t Touch’ list will NOT be the only companies contacted by the national office as constant new
business is being sought.
Please note that ABSA, CHECKERS, SHOPRITE and GAME are no longer a national distributor,
so you are free to contact your local ABSA branch, local Game, Shoprite and/or Checkers .

CENTRAL DISTRIBUTION - THE DON’T TOUCH LIST:
Toys ‘R’ Us & Babies ‘R’ Us
Alpha Pharm Pharmacies
Express Stores
SA National Defence Force (SANDF), Department of Defence (DOD) and their Curamus Association
South African Police Services (SAPS)
South African Department of Correctional Services (DCS)
South African Revenue Services (SARS)

As soon as you receive your promotional material, you must launch your campaign. There is a lot you
can do with this year’s theme, SIDE BY SIDE for Equality by twinning!
External fundraisers employed by beneficiaries must function within the parameters set in these
guidelines. Please introduce external fundraisers to the National Director of NCPD.
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THE NON-COMPLIANCE LIST
Unfortunately, we are sometimes required to penalise non-compliant participants in order to protect
the project from financial and reputational losses. Compliance with the procedures and timelines in this
Operating Manual will keep your organisation off our ‘Warning’-, ‘Upfront Payment’- or ‘Non-qualifying’
lists. These lists are determined annually by the management of NCPD. In some instances legal action
has been taken for severe infringement of copyright.

Here are the three categories of non-compliance:
1. Warning List
	Should a participating organisation not comply with the rules as set out in this Operating Manual
you will be issued with a first warning. Further transgressions will result in escalation to ‘upfront
payment’.

2. Upfront Payment list
	Should an organisation not comply with the rules as set out in this Operating Manual, it will forfeit
the privilege of ordering stickers without upfront payment. The organisation will be allowed to
participate in the campaign and will receive all documentation and promotional material, but will
have to pay R12 per sticker prior to orders of stickers being dispatched.
	Should the organisation fail to return unsold stickers and all supporting documents by the 29th
January 2021, all stickers will be deemed SOLD and the initial payment will be retained in full by the
project. Unsold stickers will be credited, in full, if returned to the admin office before the due date.

3. Non-qualifying list
	A defaulter is an organisation that has consistently failed to comply with the rules as set out in this
Operating Manual and is – with very good reason – ineligible to participate in the project at all. This
category also includes organisations that, as determined by the Casual Day Project Team, do not
qualify for participation.
These lists will NOT be published here

12

Disclaimer: Casual Day™ designs are protected by design registration and trading names and remain the property of The National Council of and for Persons with Disabilities (NCPD).
All copyright, design right and other intellectual property rights in our products, designs. The NCPD will take action to protect its rights. All Disney elements © Disney.

THE CASUAL DAYTM REBATE SCHEME EXPLAINED
Casual Day offers a great fundraising opportunity to any NGO and/or schools rendering services in the
field of disability.
The fundraising model is based on the retention of funds raised by the participating NGO or school.
You keep 40% of the money you raise from sticker donations and lump sum donations received
during the Casual Day period, thereby benefitting immediately from your fundraising efforts. In
addition to this, you keep a portion of the merchandise sales.
So, for every R20 you raise per sticker, you keep R8. For every Rand that you raise as a donation
during the Casual Day project period, you keep 40%.
In addition, each year there will also be a retention on the promotional merchandise (golf shirts, caps,
bucket hats and face masks).
Please note that we have not included a sticker with any of the items, which means you can also raise a
further donation for a sticker from your participants.

Sharing the R8
Participating NGOs sometimes collaborate with other organisations to expand their fundraising efforts.
In order to encourage your partners, you are allowed to split the R8 retention with them – but only
under these conditions:
•	If another approved, qualifying NGO in the field of disability is participating in Casual Day
through your organisation in order to raise money for the services they render, you are allowed
to give your entire R8 to them. In this case, you will have to ensure that this NGO is aware of all
regulations in the Operating Manual. Should this NGO not stay within the guidelines laid down, you
will be responsible for their actions.
•	A maximum of R4 may be given to a nursery, primary or secondary school, or to another NGO
not in the field of disability, if that organisation (a) participates in the project; and (b) obtains their
stickers from your organisation. In this case we request that, if possible, these shared proceeds
are used for the benefit of Persons with Disabilities e.g. to help a learner with a disability or make
buildings accessible.
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Please also take note:
•	Stickers may not be distributed for any other amount other than the official R20. In other words,
you may NOT increase the sticker price to accommodate any incentive share or decrease/
discount the donation of R20 for the sticker for any reason.
• No
	 participating NGO may allow a NGO on the Default or Non-qualifying list to participate in the
project via them.

PROMOTIONAL MATERIAL FOR 2020

STICKERS

WOBBLER (order with stickers)
14
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POSTER (supplied digitally)
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USE OF DISNEY CHARACTERS AND ELEMENTS:
AN IMPORTANT DISCLAIMER
Disney is a proud partner of Casual Day but there are some brand guidelines that need to be followed
when using Disney characters or anything associated with the Disney brand. The artwork supplied by
the organisers of Casual Day has been approved internationally and cannot be changed in any way.
Please take note of the following:
You cannot take any Disney images or characters off the internet and use them to promote Casual
Day. Self-sourced internet imagery has NOT been approved by Disney and there are serious legal
implications if used.
Only use the finalised and approved artwork supplied by Casual Day. You may take the finished
artwork and place it on a plain background and then put your specific message below this. You may
not edit or cut anything from the approved artwork supplied; it must be used as is.
When creating any message for your initiative please do not use the “Disney font”. Only use standard
fonts when creating your messages.



Casual Day

No hired Disney characters to be used as mascots or for meet and greet events. These are not



approved by Disney, as the Disney characters appear only in Disney parks. Should you want a mascot
for your event rather book Casual Day’s mascot: Able (See page 25).



For any queries regarding your artwork please contact: erin@cheshiremoon.co.za
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STICKERS
1.

STICKERS: SIDE BY SIDE FOR EQUALITY – R20 each.

PROMOTIONAL MATERIALS
2. POSTERS: A1 & A3 sizes
•

A1: English only, Posters are supplied as digital artwork for your social media platforms or
printing yourselves.

3. BROCHURES: Generic brochure about Casual Day. Does not mention the theme or the date, but
it is something you can use all year and even next year.
4. WOBBLERS: An alternative for your reception area or your desk. Attaches with a piece of
double-sided tape and wobbles in the breeze! Now available to order with Stickers.

PLEASE NOTE: Owing to the Covid-19
pandemic, we will be supplying more
digital assets than printed assets. These
will be available for download in the
NGO zone on the Casual Day website.
www.casualday.co.za
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Merchandise & Stickers 2020

ORDERS ARE OPEN!
Orders are open for your Casual Day Stickers. Stickers are ordered on consignment (R20 each) and
an online minimum quantity of 50 stickers is required. After Casual Day 2020 a full recon and tally of
unsold stickers will be done calculating the amount owed.
This year we will be making digital promotional items available to help promote Casual Day. With the
Covid-19 pandemic and social distancing, the need for onsite posters and other items is less. Get your
orders in now for our ‘Side by Side for Equality’ Golf Shirts, Caps, Bucket Hats and fabric Face Masks.

Please order Stickers & merchandise together to save on our project courier costs.
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MERCHANDISE IN THE SIDE BY SIDE THEME!
GOLF SHIRTS
Kids – Sizes 4XS to XS:
Price to the PUBLIC = R130 (EXCLUDING a sticker).
Public price – R130, NGO Price is R119 retaining R11.
Adult – Sizes S to XL:
Price to the PUBLIC = R160 (EXCLUDING a sticker).
Public price – R160, NGO Price is R149 retaining R11.
Adult – Sizes 2XL to 6XL:
Price to the PUBLIC = R180 (EXCLUDING a sticker).
Public price – R180, NGO Price is R169 retaining R11.

CAPS (One size fits all)
Price to the PUBLIC = R75.00 (EXCLUDING a sticker).
Public price – R75, NGO price is R71 retaining R4.

BUCKET HATS (One size fits all)
Price to the PUBLIC = R75.00 (EXCLUDING a sticker).
Public price – R75, NGO price is R71 retaining R4.

NEW EDITION FACE MASKS
	Kids – Sizes 5 to 12 Years:
Price to the PUBLIC = R38 (EXCLUDING a sticker).
Public price – R38, NGO Price is R34 retaining R4.
Adult – Adult Sizes
Price to the PUBLIC = R40 (EXCLUDING a sticker).
Public price – R40, NGO Price is R36 retaining R4.

ORDERING PROCEDURE FOR STICKERS & PROMO ITEMS:
•	Use this form (found in Section C of this document) to order stickers & promotional
material: > (Form #: B/ngo)
•	Alternatively, place your order via www.casualday.co.za by clicking the
‘ORDER STUFF’ button and following the instructions.
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When Ordering Stickers:
• Should you order less than 50 stickers you will be responsible for courier costs.
• To save costs, please place orders for promotional material and stickers simultaneously.
•	The national office can use its discretion whether to supply the total amount of stickers and
publicity material ordered.
•	If your organisation orders stickers from us, YOU will be held responsible for them, if you on-sell to
others, you must collect the funds from them and pay the money raised to Casual Day.
•	Please check your parcel carefully as soon as you receive it. Should there be any discrepancies e.g.
short/over- supply of stickers, damages or parcel tampering, inform us via email within 7 days of
receipt of your parcel.
•	NGOs within a 50km radius of Edenvale, Johannesburg are kindly requested to collect their orders
directly from the offices of Casual Day at the NCPD: 5 Diagonal Street, Eastleigh, Edenvale. In this
way courier costs can be minimised for the project.
• Be sure to order sufficient stickers to ensure that you can service latecomers.

RULES FOR STICKERS!
Do not produce your own stickers. Distribute only the official sticker.
Do not allow or encourage a company or any other business, institution,
organisation or entity to produce its own stickers.
Do not allow or encourage a company or any other business, institution, organisation or entity to
participate in the project without wearing the official sticker.
Do not make photocopies of the stickers.
Do not collect stickers from any of the national distributors for your own use.
Do not order stickers from us to give to the national distributors.
Do not use stickers from previous years. Only the official 2020 sticker may be in circulation.
For every R20 donation R12 must be deposited into the Casual Day bank account.
For every R20 donation R8 is kept by your organisation for services rendered in the field of disability.
PLEASE NOTE: L
 ate payment on stickers will incur interest based on the current repo rate
on the outstanding balance.
NB! P
 lease ensure that you do NOT deposit the full R20 into the Casual Day account.
You keep your R8 retention immediately.
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ORDERING PROCEDURE FOR MERCHANDISE:
•	Use this form (found in Section C of this document) to order merchandise:
> (Form #: D/ngo/merchandise)
•	Alternatively, place your order via www.casualday.co.za by clicking the ‘ORDER STUFF’
button and following the instructions.

PRE-PAYMENT OF MERCHANDISE!
•	
PAYMENT BEFORE DISPATCH: Merchandise can only be dispatched once we have received proof
of payment.
• Payment must be made into the Casual Day bank account for the price less the rebates.
•	
MINIMUM ORDER TO AVOID COURIER CHARGE: As the courier charges for this project are
extremely high we request that a minimum order of R600’s worth of merchandise be placed.
There will be courier costs payable on orders below the R600 minimum.
•	Email your proof of payment with your order form. Remember to use your Casual Day reference
number on all documentation.

Casual Day banking details:
ABSA Bank | Branch Code: 630305
Account name: Casual Day
Account number: 404 535 5076
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RULES FOR MERCHANDISE
Please check with the Casual Day office to ensure we have stock before paying for your order. In the
event of an out-of-stock situation, your refund can only be processed after the audit at the end of
the project.
NO stock will be kept for later payment - Not negotiable.
NO exchanging of shirts will be allowed; so check the sizes on the order form carefully. The
measurement relates to the circumference of the shirt i.e. all the way around the body. Please see the
graphic below. Samples may be purchased.
At some point prior to Casual Day we will run out of stock, so place your order early.
As this project is protected by trademark regulations, you may not produce your own golf shirts,
caps or any merchandise showing the Casual Day branding.

Measure Up - for a great fit!

www.casualday.co.za #SideBySideForEquality

• Step 1 - Don’t guess your size, ask a friend to measure you with
a tape measure.
• Step 2 - Have your measurements taken while standing
• Step 3 - Compare your measurements to
the size charts below to accurately
gauge the correct shirt size for you.

Your chest
measurement
(circumference)

Golf Shirt Measurements
KID’S SIZES: 4XS - XS | ADULT SIZES: XS - 6XL
SIZE

4XS

3XS

2XS

XS

S

M

CHEST

75cm

81cm

LENGTH

49cm

52cm

BACK
LENGTH

52.5cm

57cm

L

XL

2XL

3XL

4XL

5XL

6XL

86cm

88cm

92cm

54cm

57.5cm

59cm

98cm

110cm

116cm

129cm

136cm

143cm

148cm

156cm

64cm

64.5cm

66cm

69cm

71cm

73cm

76cm

77cm

58cm

62cm

64.5cm

69.5cm

70cm

71cm

74.5cm

78cm

78.5cm

82cm

83.5cm

If your measurements fall between two sizes we recommend that you choose the bigger size!
For any queries please call 011 609 7006 or visit www.casualday.co.za

21

Disclaimer: Casual Day™ designs are protected by design registration and trading names and remain the property of The National Council of and for Persons with Disabilities (NCPD).
All copyright, design right and other intellectual property rights in our products, designs. The NCPD will take action to protect its rights. All Disney elements © Disney.

HOW TO HANDLE THE FUNDS
•	When paying Casual Day its portion of the funds (after having kept your rebate) – please pay,
preferably by electronic funds transfer (EFT) or direct deposit into the Casual Day account –
rather than cash at our office.
• Owing to security protocols we only accept cash on the premises by special arrangement.
•	When making the deposit or EFT use your CASUAL DAY REFERENCE NUMBER as the depositor’s
reference. In this way we can trace the payment and allocate it correctly.
• New companies will be issued their REFERENCE numbers once added to our database.
•	Stickers are distributed for a donation of R20 each and may under no circumstances be
distributed for any other amount. No VAT is payable.
•	Money received as donations from companies or businesses, institutions, organisations or other
entities that support you must be deposited into the Casual Day account. The policy is that 60% of
all monies received as part of the campaign are deemed to be income of the project and must be
accounted for.
• Please email your proof of payment or deposit slip to the admin office: orders@casday.co.za
•	Your deposit slip is the only form of proof that the funds have been deposited into the Casual Day
bank account. Keep your deposit slips in a safe place for possible queries.
• All cheques are payable to Casual Day.
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PROCEDURE TO RETURN UNUSED STICKERS
1

1. Email your Reconciliation Form and send the parcel
of unused stickers to the Casual Day office via
Globeflight Couriers
2. Once received, the Casual Day national office checks
the returned stickers

3
2

3. The Casual Day office then credits your account

RETURNING UNUSED STICKERS AFTER THE PROJECT
•	All funds, stickers, deposit slips and supporting documentation must reach the admin office by the
cut-off date: Friday 29 January 2021.
•	Should you not return all your unused stickers, you will be charged with an amount of R12 per
outstanding sticker which your organisation will have to pay.
• No exceptions. Stickers = Money. You are liable for each and every sticker you received.
•	
Late payment on stickers will incur interest based on the current repo rate on the
outstanding balance.
•	Parcels with return stickers will only be opened and counted if the correct documentation
(indicating the amount of returned stickers) has been emailed to the Casual Day office prior to the
office receiving the parcel.
•	We need to know how many stickers were returned by your organisation before we open your
parcel to count them. Should the amount counted differ from the amount submitted by your
organisation, you will be contacted immediately. If you do not accept the amount counted by
the Casual Day office as correct, it will be escalated to our project finance manager who will be
contacted to count the stickers.
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AUDITED & ACCOUNTABLE REFUND SYSTEM
Refunds are very closely monitored and need to be authorised before we can do a refund payment.
It is therefore important that you follow procedures to avoid a refund.
We also do our utmost at the national office to avoid errors.

Procedure for refunds:
1.

In the case where you have deposited more money into the Casual Day account than you should
have, a written request must be sent to the Casual Day office to explain why the refund is
required. A copy of the proof of payment (made to Casual Day) should accompany the refund
request letter.

2. A stamped, signed letter from your bank, verifying the bank account into which the funds must
go is required.
3. A one-page stamped bank statement is required as proof of banking.
4. All refunds are processed after a full investigative process is completed.

24

Disclaimer: Casual Day™ designs are protected by design registration and trading names and remain the property of The National Council of and for Persons with Disabilities (NCPD).
All copyright, design right and other intellectual property rights in our products, designs. The NCPD will take action to protect its rights. All Disney elements © Disney.

ABOUT OUR MASCOT: ABLE
Should you want to make use of an Able costume in 2020, please write a letter to us stating how you
intend using the costume.
This application letter should reach us as early as possible as the costumes are booked long in
advance. If your application is successful, we will deliver the costume to your office at our cost.
It will be your responsibility to take good care of the costume and to return it to the office of Casual
Day by no later than 29 January 2021, at your cost. Repairing any damage to the costume will be
charged to your organisation’s account.
The costumes are distributed on a first-come-first-served basis.

A few things to remember about the Able character:
Able is NEVER allowed to talk. He may jump up and down or make physical movements but
somebody must accompany him to do the talking.
No labels, names or logos or emblems may be attached to him e.g. company or sponsor logos. Able
may only be used in relation to Casual Day or where the name Casual Day is involved. It is important
that we establish him as the Casual Day mascot and not that of any other sponsor.
Handle with care! The manufacturing cost of an Able costume is about R20 000. It is your
responsibility to take care of the costume to ensure that we will be “able” to use it for many years
to come.
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MAINTAINING THE ABLE COSTUME
Able is made of a durable foam rubber and denim material with reinforced strips in all the openings
where the costume is under working strain. However, it can still get damaged if the following care
instructions are not followed.

Care Instructions
• If the costume falls forward on a hard surface, the eyes will be damaged.
•	The mouth and the top of the head are made of gauze – do not try to pick up the costume using
these openings as the foam will tear away from the gauze.
• Do not put heavy objects on top of the body or head.
•	The straps over the head and belt must be handled carefully when carried, dressed or moved
through door openings. The buckles can scratch and with misuse, even crack.
• Don’t let children pull the shoelaces or any other parts on the costume.
• Don’t let anyone put any adhesive materials onto the costume.
• Take care that the costume pants are not dragged when being moved.
• Store the costume in a dry place to prevent mould.
•	When dressing the person inside the costume, first put on the gloves, then the arms and only then
get into the main body.
•	Adjust the length of the pants to the required length of the person by rolling them up once the
costume is fitted.
•	Whenever Able is in public, he must always be fully dressed – that includes shoes, gloves, shirt
(arms) and the yellow ribbon.
•	As it is very hot inside the costume and the person wearing it will probably perspire. Do not cover
the costume right after it has been used. Hang it outside and allow it to air. If you squash it and
bundle everything in the bag it will crease and cause an odour when unpacked again.
• Only the gloves, pants and shirt (arms) can be dry-cleaned.
•	When dispatching the costume to the Casual Day office or to any other destination, please
ensure that the packaging is BIG enough to accommodate the costume WITHOUT bending
the foam rubber.
•	When Able is not in use, please ensure that the straps over the head are loose and kept flat over
his face. The straps are made of Perspex and can easily break.
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ABOUT ‘CASUAL DAY TM AWARDS’ FUNCTIONS
A number of thank you functions were held in February/March each year to honour the supporters of
this project, give feedback on the previous project and motivate guests to participate again the
next year.
We as the NCPD have decided to not proceed with these award functions but instead use these funds
to advertise the project, this will make it easier for you to increase exposure and help with sticker and
merchandise sales.
As there will be no 2021 award functions, certificates will be emailed to your organisation so that you
can distribute them amongst your nominees.
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Because of the Covid-19 Pandemic,
digital awareness is more important than ever!
Please SHARE and appropriately TAG your
Casual Day posts with the 2020 hashtags
on social media

#C
#C a
#

y
a
D
l
a s ua

0
2
0
2
y
a
D
l
s ua

e
d
i
S
y
B
e
d
Si

o
F
e
d
i
S
y
B
e
#Sid

y
t
i
l
a
rEqu

e
u
r
T
y
a
t
S
y
e
k
c
i
#M

28

Disclaimer: Casual Day™ designs are protected by design registration and trading names and remain the property of The National Council of and for Persons with Disabilities (NCPD).
All copyright, design right and other intellectual property rights in our products, designs. The NCPD will take action to protect its rights. All Disney elements © Disney.

WITH
© Disney

MARKETING 2020

for participating beneficiaries
SECTION B

MARKETING: Section B
MARKETING THE CAMPAIGN
What the Casual DayTM Team does at national level
Amongst other things, the Casual Day national office is responsible for bringing the message of the
project to the South African public each year. This ongoing marketing by our national office and your
organisations at local level, is what has brought Casual Day to the attention of the public. With your
assistance this has proven to be sustainable and have longevity.

The National Casual DayTM Office and NCPD Leadership are responsible for:
• The strategic positioning of the project in the fundraising landscape.
•	Lobbying of national distributors to provide a network for sticker distribution, as well as getting
their staff to participate.
•	Recruitment of new NGO and company participants and setting them up to take advantage of this
fundraising opportunity.
•	The full spectrum of administration, financial management and corporate governance of
Casual Day.

From a marketing perspective the National Casual DayTM Office will:
• Conceptualise an appropriate theme each year.
•	Produce and distribute promotional and publicity material in various formats, including print,
online, TV, radio and outdoor, amongst others.
•	Supply companies with tools with which to persuade local community to join the network
of participants.
•	Foster and manage relationships with members of the media across all mediums – radio, TV,
newspapers, magazines, trade publications, mobile, internet and many other ad hoc mediums.
• Promote the rights of Persons with Disabilities through the ambassador programme.
• Create prospecting opportunities via events and exhibitions.
•	Generate avenues for publicity within companies using their intranet, in-store radio & TV channels
and print publications, targeting staff and their customer base.
Generally, from a marketing point of view, the Casual Day office and NCPD leadership must get the
message out across the country. We cannot do this alone and need you to do your part at a local
level to help reach South Africans.
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WHAT ORGANISATIONS NEED TO DO AT LOCAL LEVEL
Whilst we take care of the national media, we need you to forge relationships with your community
newspapers, neighbourhood magazines, company newsletters and websites, school publications and
local radio stations.
Remember, our local media friends are interested in what is happening in the vicinity of where you are.
Create interest for radio interviews and photographic opportunities for the pages of the publications
that your community is interested in.
In this marketing section we provide generic tools that you can use as a guideline to approach
members of your local media. These draft letters and guidelines include:
• Step-by-step guide on how to get local companies to participate.
• How to get previously participating companies to increase their participation.
• How to get schools involved.
• How to convince local radio stations to broadcast the Casual Day message.
• How to get local newspapers to print our adverts and write editorials.

Branding and visual identity
NEVER change the logo or visuals of the campaign.
NEVER make use of the previous year’s visuals, themes or corporate identity elements.
NEVER use your own fonts, clipart or designs.
NEVER contact the national media as they only publish the national contact details of the project.
All approved elements are provided in your marketing folder on the website.
FREELY contact LOCAL media: Please build good relationships with your local radio station,
community newspaper and local business publications. Tell them what you did with your Casual
Day money from last year, thank your supporters and then ask them to contact you for this years
participation

31

Disclaimer: Casual Day™ designs are protected by design registration and trading names and remain the property of The National Council of and for Persons with Disabilities (NCPD).
All copyright, design right and other intellectual property rights in our products, designs. The NCPD will take action to protect its rights. All Disney elements © Disney.

HOW TO GET THE MESSAGE OUT
The success of this project depends largely on the publicity it receives. Each organisation has a
responsibility to ensure that the Casual Day message gets into local media and reaches
local companies!

NATIONAL MEDIA CAMPAIGN
(Advertising on TV, radio, online, outdoor)
Leave the national media to the Casual Day office. A few examples of what we mean by national or
large regional media are SABC, e-TV, MNet, magazines such as Fair Lady and You, radio stations such
Metro, 702, SAFM, 5FM etc.

LOCAL MEDIA
Contact with your local media is encouraged. Details of participating beneficiaries may only be
published in the LOCAL media (as national numbers are publicised in all media information sent out
from the Casual Day national office). There are many community publications & local radio stations
that can be approached.
The Marketing Kit will assist you in getting the Casual Day message out to them.
It contains tips and tricks on getting local publicity.
We encourage you to make use of the Marketing Kit (downloaded from the website):
General questions and answers as a guideline for talk show hosts and DJs for radio interviews.
•	Various designs to use in print media such as newspapers adverts, company newsletters
and flyers.
• Pictures, branding elements and visuals in the theme of the year.
• Press releases that can be adapted to include your local contact details.
• Ideas on getting photo opportunities.
• Exhibition ideas for stands at which to distribute stickers.
• All official forms.
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HOW TO GET LOCAL COMPANIES TO PARTICIPATE
TELEPHONIC APPROACH:
1.	Identify the appropriate person within the company to approach. Usually this is a staff member in
the Human Resource (HR) department or Corporate Social Investment (CSI) division. You might
also want to try the Communications or Public Relations people.
2. Once you have found the correct person, make sure you have all their correct contact details.
3.	Ask them whether they already participate, in case they have been approached by another NGO.
If another NGO already services them as a client, thank them and leave them in the hands of
that NGO.
4.	If they do not participate, ask if they are keen to do so and request half an hour of their time to
present the project to them face-to-face.
5.	You can email them something from the Marketing Kit e.g. History document or direct them to the
website for more information.
6. When you meet with them you can make use of the Casual Day audio visuals available each year.
7. Take some copies of the promotion kit with you to show them how easy it is.
8. Take leaflets about your organisation with you to leave with them.
9. Ensure they have management permission to participate.
10.	Once you have gained their interest you can take the discussion to the next step and start
explaining the logistics and procedures of participating via your organisation.
11. Remember to get some publicity in their company newsletters, both in print and online.

APPROACHING PER POST AND E-MAIL:
Remember that face-to-face contact is always best, but post and email can play its part. In your
marketing pack you will find a pro-forma letter on approaching a company that has previously
participated. These letters should be mailed during May and June.

TOP 5 REASONS TO PARTICIPATE IN CASUAL DAY:
1.	It benefits Persons with Disabilities and promotes the right of Persons with Disabilities to
accessibility, education, housing, training, employment and full inclusion in society.
2. It is a fabulous corporate team building opportunity.
3. It is fun and easy to do.
4. Everything you need is provided.
5. The funds really reach the organisations that need it the most.
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HOW TO GET MAINSTREAM SCHOOLS TO PARTICIPATE
The approach to a school Principal of a mainstream school is similar to that of an approach to a
company, but if a school participates via the NGO sector, thank them and do not sell them stickers
because they are already benefiting.

HOW TO GET LOCAL RADIO STATIONS TO ASSIST
IT’S ALL ABOUT LOCAL NEWS!
In your Marketing Kit you will find a sample press release as a starting point to contact your local radio
station. Remember, local is lekker!

The Casual Day project has a light-hearted message about an important issue.
Follow these guidelines:
1. Contact only local radio stations, we’ll take care of the national stations.
2.	Change the contact details in the draft press release to your organisation’s details.
This way, listeners will know where to obtain stickers and merchandise.
3.	Obtain the contact number and email address for the programme manager for the radio station.
Sometimes you can address your correspondence directly to a specific talk show host that you
know has an interest in local events. It helps to listen to their programmes.
4.	Forward background information on Casual Day to them along with a press release and the
pre-recorded adverts.
5. Follow up with a phone call to find out if they’re interested.
6. If they are keen to provide publicity, here are some options:
		

• An interview with someone from your organisation.

		

• Live reads or mentions reminding listeners about Casual Day.

		

•	In August, supply them with pre-recorded adverts and public service announcements as per
the recordings available from the Casual Day office.

		

• Keep in touch with them as Casual Day draws near.

		

•	If you succeed in getting an interview, forward the “General questions for radio interviews”
document to the talk show host after adding info about your organisation.

		

•	Remember to make the interview about Casual Day and not only about your organisation so
that you encourage listeners to get their stickers from you!
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HOW TO GET LOCAL NEWSPAPERS TO PUBLISH
PRINT MEDIA IS A VISUAL MEDIUM
Newspapers and magazine editors and writers receive many press releases every day! Make yours
newsworthy with a well-written press release and interesting high-resolution images, and you stand a
better chance of getting some page space.
1.	Use the draft press releases as a guideline, adding your organisation’s contact details so that local
readers will know where to get stickers.
2.	Obtain the contact number and email address for the editor, a features editor or journalist on the
staff of the publication. It is always a good idea to have read their publication beforehand so that
you have some insight about their content.
3.	Forward background information on Casual Day to them along with a press release and highresolution images (approximately 1MB in size). You can direct them to the Casual Day website.
4. Follow up to find out if they’re interested in publishing something.
5. If they are keen to provide publicity, here are some options:
6. Invite them to your organisation to see the work you do.
7. Invite them to your Casual Day festivities.
8. Offer to tie up with a local celebrity for a picture of what they will be wearing.
9.	Celebrities can include the mayor, musicians, business leaders, actors, artists, restaurateurs, poets,
painters and puppeteers! Every town has at least one!
10.	Offer them our pre-designed, print ready advertising material, corporate identity elements and
visuals of stickers.
11.	Make regular visits to the NGO & SPECIAL SCHOOLS ZONE for updates and additional material
being posted as it becomes available.
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HOW TO CREATE EVENTS
Many NGOs created events before and on the actual first Friday of September (Casual Day) but this
year we have moved Casual Day to Thursday 3 December 2020 - International Day of Persons with
Disabilities) to celebrate and sell stickers to the public.
• Remember to book the Able mascot early for your events.
• Visit schools and shopping malls.
• Stage competitions for the best outfit in the theme. Remember to send us the photos!
•	Tie up with local mall management and sports teams to present an exhibition on the work you do
and what Casual Day is about.
• Get someone famous in your town to dress in the theme – don’t forget their sticker!
•	Host an entertaining event in your local theatre in support of Casual Day, where you educate and
sell stickers.
• Let your imagination run wild and have fun!
• Remember to tweet and post to Facebook.

HOW TO USE SOCIAL MEDIA
Casual Day makes use of the following social media platforms to promote the project
Facebook: Visit www.facebook.com/CasualDaySA and LIKE the page (be sure that you are
also ‘following’ the page). Visit the Casual Day Facebook page a couple of times
a week for regular updates on what’s happening with the campaign. Take the
opportunity to comment and spread the word to your followers. Be updated when
stock is arriving and when new items are available.
Twitter: @CasualDay_SA and join the conversation with these important hashtags:
Tweet your photos of what you will be wearing and Casual Day followers will retweet!
Instagram: Join us on Instagram too @CasualDay_SA
				
Tiktok: This year we’re on Tiktok too! Join the fun @CasualDay_SA

DON’T FORGET OUR ALL IMPORTANT 2020 HASHTAGS!:
#CasualDay
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WHAT TO DO, AND WHEN TO DO IT
The Casual DayTM Calendar
August/September 2020
• Write a Thank You Letter to companies, thanking them again for their participation last year - 2019
•	Write a letter to the director or person in charge of a company that did not participate in the
previous year and request permission, on behalf of the staff, to participate in this year’s project.
• The Casual Day leaflet can accompany each letter.
•	Request the name of a contact person within the company with whom you can liaise.
• 	Enquire whether the company has an internal newsletter, intranet or email system. Find out what
the most effective way is to get the Casual Day message across to all their employees.
•		

Make telephonic contact with the contact person the company has appointed.

•	Find out how many posters, counter cards and stickers they will need. Email the contact person an
order form for printed material and ask him/her to complete it and return to you.
•	Inform them about the Casual Day caps and shirts that are available and get their order if they are
interested. (Order forms for printed material as well as for caps/shirts are available in Section C of
this document or on the Casual Day Website)
•	Contact your local schools and nursery schools with a request to visit them with Able, our Casual
Day mascot, during the month of August. Persuade the principal to encourage students to
purchase the stickers from you this year and to ensure that every learner wears a sticker to school
on Casual Day.
• Order the required material via email or website from the national Casual Day office.
• Forward the marketing material to the contact person – who should sign for it.
•	Build a personal relationship with your contact person and make sure that they understand that
you are personally held accountable for lost and unsold stickers.
•	Arrange exhibitions in August at the shopping centres in your area. Use these days to sell stickers
and to promote Casual Day. Book Able and get permission to put up your posters.

1 November – 3 December 2020
•	Contact your local newspaper and radio station, to give you publicity for Casual Day. There is a
document in the Marketing Kit that will help you with getting the local media involved.
• Host exhibitions in your local shopping centres and visit schools and nursery schools.
•	Keep in touch with your contact persons in the various companies – don’t allow them to forget
about you! Make sure they still have enough stickers.
• Start collecting the proceeds from stickers that have been sold to date.
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•	Order sufficient stock from the Casual Day office so that you have adequate material and stickers
to take you up to Casual Day, without running short. Put posters up EVERYWHERE.

The last mailing date from the Casual Day office is
MONDAY, 23rd November 2020 at 12h00.
4 December – 3 January 2021
• Collect the money and unsold stickers from the various companies.
•	Finalise the administration as soon as possible and email the necessary documentation to the
Admin Office.
• Deposit all monies due, as quickly as possible, into the Casual Day bank account.
•	Forward a Thank You Letter to your contact persons and report on the progress of the project.
People are KEEN to receive feedback after a big project.

Friday 29 January 2021 is CUT-OFF DAY!
This is the last day to ensure that the Casual Day office
has received everything required from you.
31 January 2021
•	The project closes off and we trust you all had an awesome SIDE BY SIDE FOR EQUALITY
2020 campaign!
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FORMS 2020

for participating beneficiaries
SECTION C

FORMS: Section C
Form Listing

Reference Code

Contact Details form

Form A / ngo

Stickers and publicity material ORDER FORM for NGOs

Form B / ngo

Reconciliation form

Form C / ngo

Merchandise ORDER FORM for NGOs
(Caps, Bucket hats & Golf shirts)

Form D / ngo

Casual Day Certificate of Acknowledgement Form

Form G / ngo
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Update contact details: Form A
Please read the form carefully, complete and email or fax to us. Thank you.
Date:

Your Casual Day reference no:

Organisation:
Province:
Contact person in your organisation:
Contact person cell phone number:
Alternative contact person and number:
Email:

Tel no:

Alternative email address:

Office fax no:

Postal address:
Postal code:
Delivery address:
Area code:
Your website address: www.

Twitter handle: @

Facebook page:

Twitter hashtags: #

LinkedIn address:

Pinterest page:

YouTube channel address:

Mixit address:

Name and surname of person completing this form:

Return this form to:
EMAIL:

ChiChi Mukalula
chichi@casday.co.za

#

Participating NGOs

Form: B/ngo

Order Form 2020
Stickers

Circle which sticker/ order this is.
This is our:

Tel: 011 609 7006
Fax: 011 452 6583
Email: orders@casday.co.za

1st 2nd 3rd 4th 5th 6th
stickers order

YOUR CASUAL DAY REFERENCE NO.:

Date ordered:
Contact person:
Organisation:
Telephone:

Fax:

Cell:
E-mail address:
Delivery address:
Province:

Area code:

R20 for 2020… In order to raise more funds for our beneficiaries,
a Casual Day Sticker donation is now R20 each.

Item

My order is as follows:
Description

Quantity

STICKERS

Donation of R20 to be made to NGO. Of this, NGO retains
R8 per sticker. Remaining R12 to be paid to Casual Day.

WOBBLERS

Wobblers are now available for order with your stickers free of charge. Posters & other digital assets can be downloaded
at www.casualday.co.za/ngo-special-schools-zone.

________________________________________________________________
Name and surname of person responsible for this order (please print):
Signature:

_____________________________________________________

By signing this form, I hereby undertake that my organization is liable for R12
per lost sticker and we will finalize reconciliation by Fri, 29 January 2021.

OFFICE USE ONLY:
Date order received:
Invoiced by:
Packed by:
Checked by:
Date:

Reconciliation Form:

Participating NGOs

Form: C/NGO

CUT-OFF DATE: Friday 29 January 2021. Late payment on stickers will incur
interest based on the current repo rate which is 10.25% per annum on the
outstanding balance

Fax or email this form
to us:

1)Deposit the raised sticker funds (60%) into the Casual Day account.
Use your Casual Day reference number as your deposit reference
2)Email the deposit slip and this completed form to us & put the copies
into your return parcel/ envelope with the unused stickers.
3) Return all unused stickers by calling Globe Flight Couriers
on 0861 388 883.

FAX: 011 452 6583
EMAIL: chichi@casday.co.za
Address: 5A Diagonal Str.
Eastleigh, Edenvale, 1609

YOUR CASUAL DAY REFERENCE NO:
Date:

NGO

-

Province

-

Number

Contact person:

Organisation:
Telephone:

Fax:

Cell:
E-mail address:
Delivery address:
Province:

Area code:

STICKERS ORDERED AND RECEIVED
Total quantity of stickers ordered:

Total quantity of stickers received:

Total quantity of stickers sold:

RETURNED STICKERS
Total quantity of stickers returned:

Date when stickers were returned:

MONEY PAYABLE FOR STICKERS
Total stickers
sold:

60% of all
additional
donations
received:

Amount payable
(R12 per sticker):

Total amount owing
(R6 per sticker sold +
60% of additional
donations):

Amount already
paid:

Amount
outstanding for
stickers:

TOTAL FUNDS PAYABLE: R
BANKING DETAILS
Bank

Account name

Account Number

Branch code

Absa

Casual Day

404 535 5076

63 03 05

Should there be any stickers lost you will be liable for R12 per lost sticker.
I, __________________________________ hereby confirm that the information given on this form is true and
correct.
Signature: _________________________________________

Form: D/NGO

NGOs Order Form 2020 –Merchandise

Reference number:

Fax: 011 452 6583 or
Email: orders@casday.co.za
Tel: 011 609 7006
Casual Day banking details: ABSA Bank | Branch Code: 630305
Account name: Casual Day | Account number: 404 535 5076
Date ordered:

Contact person:

Organisation:
Telephone:

Fax:

Cell:
E-mail address:
Delivery address:
Province:

Area code:

CALL to ensure stock availability. No stock can be kept aside
for later payment. Orders will only be dispatched after
payment reflects in our bank account. Note that stickers are
not included.

To Pay
For
Payment to
Casual Organisation Organisation
Day
To Keep by
Upfront
Public/Kids

QTY

SUBTOTAL
(price X
qty)

1

*NEW* FACE MASK: for ADULTS

R36

R4

R40

R

2

*NEW* FACE MASK: for KIDS (5-12yrs)

R34

R4

R38

R

3

CAP (True Blue)

R71

R4

R75

R

4

BUCKET HAT- (True Blue)

R71

R4

R75

R

5

GOLF SHIRT: 5XS /3-4yrs (True Blue)

R119

R11

R130

R

6

GOLF SHIRT: 4XS /5-6yrs (True Blue)

R119

R11

R130

R

7

GOLF SHIRT: 3XS /7-8yrs (True Blue)

R119

R11

R130

R

8

GOLF SHIRT: 2XS /9-10yrs (True Blue)

R119

R11

R130

R

GOLF SHIRT: Extra Small/11-12yrs (True Blue)
10 Blue)
GOLF SHIRT: Small (True Blue)

R119

R11

R130

R

R149

R11

R160

R

11

GOLF SHIRT: Medium (True Blue)

R149

R11

R160

R

12

GOLF SHIRT: Large (True Blue)

R149

R11

R160

R

13

GOLF SHIRT: XL (True Blue)

R149

R11

R160

R

14

GOLF SHIRT: 2XL (True Blue)

R169

R11

R180

R

15

GOLF SHIRT: 3XL (True Blue)

R169

R11

R180

R

16

GOLF SHIRT: 4XL (True Blue)

R169

R11

R180

R

17

GOLF SHIRT: 5XL (True Blue)

R169

R11

R180

R

18

GOLF SHIRT: 6XL (True Blue)

R169

R11

R180

R

9

TOTAL ORDER: R
NB: Orders of less than R600 will incur a courier cost of R110

Name
and surname of person responsible for this order (please print):
TOTAL
AMOUNT
PAID INTO________________________________________________
Signature:
CASUAL
DAY BANK

OFFICE USE ONLY:
Date order rec’d:
Disp’d by:
Packed by:
Checked by:
Date:

Fax/ email:

Only typed forms will be accepted, to eliminate spelling errors.

Telephone:

2)

1) Please complete ALL FIELDS BELOW!

CUT-OFF DATE: 29 January 2021.

Certiﬁcate of Acknowledgement Form

Form: G/ngo

7

6

5

4

3

2

1

•

Company/ School Name

Nominee Name & Surname

R5 000.00 contribu�on received may be nominated for a cer�ﬁcate.
Contribu�on received

Cer�ﬁcate

Their e-mail

NB: AS WE ARE NO-LONGER HOLDING SHOW & TELL FUNCTIONS, CERTIFICATES WILL BE DISTRIBUTED VIA EMAIL FOR FURTHER DISTRIBUTION BY YOUR
ORGANISATION TO THE NOMINEES.

Please only nominate your top 7 according to their contributions to your organization.

s�ckers, shirts and caps from you.

PLEASE FOLLOW THE NOMINATION CRITERIA LISTED IN SECTION B BELOW
SECTION B: Companies, government oﬃcials and school principals who have supported your organisa�on tremendously during the 2020 Casual Day Campaign by ordering

Organisa�on:

Contact person:

FAX: 011 452 6583
EMAIL: chichi@casday.co.za
TEL: 011 609 7006

Fax or email this form to us on:

Par�cipa�ng Beneﬁciaries

WITH
© Disney

CONTACT DETAILS 2020
for participating beneficiaries
SECTION D

CASUAL DAY CONTACT & BANKING DETAILS
HOTLINE:

011 609 7006

Orders - email:

orders@casday.co.za

Orders - Fax to email

086 643 3555

NGO’s, places of worship and main stream
schools manager: ChiChi

chichi@casday.co.za

Senior Accounts Manager: Egness

egness@casday.co.za

Casual Day Project Leader: Ernu

ernu@casday.org.za

GLOBEFLIGHT COURIERS:

0861 388 883

FACEBOOK:

www.facebook.com/CasualDaySA

TWITTER:

@CasualDay_SA
Tweet, Insta, Tiktok & Facebook Post using these hashtags:
#CasualDay

#CasualDay2020

#SideBySide

#SideBySideForEquality

#MickeyStayTrue
POSTAL ADDRESS:

Casual Day, c/o NCPD Private Bag X10041,
Edenvale, 1610

STREET ADDRESS:

82 Andries Pretorius street, Edenvale, 1609

WEBSITE:

www.casualday.co.za

CASUAL DAY BANKING DETAILS:
Bank:

ABSA

Account name:

Casual Day

Account number:

404 535 5076

Branch code:

630305

NCPD NPO REGISTRATION #:

000923 NPO

In negotiations with participating companies and the media, NGOs will not be allowed to publish
or disclose details of their own bank account. The name “Casual Day” may not be used
for any separate bank account within your own accounting system.
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Disclaimer: Casual Day™ designs are protected by design registration and trading names and remain the property of The National Council of and for Persons with Disabilities (NCPD).
All copyright, design right and other intellectual property rights in our products, designs. The NCPD will take action to protect its rights. All Disney elements © Disney.

THANK YOU &
GOOD LUCK!
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Disclaimer: Casual Day™ designs are protected by design registration and trading names and remain the property of The National Council of and for Persons with Disabilities (NCPD).
All copyright, design right and other intellectual property rights in our products, designs. The NCPD will take action to protect its rights. All Disney elements © Disney.

